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SUMMARY AND CONCLUSION:

The proposed brand, developed after significa research, consultation, and revision, is
a strong, viable, and impactf bri d at captures e essence of the City of Well: d.
This brand is more than just a logo.

With a ran sta lards guide, a forthco ing logo use policy, and consistent and
determined parameters in which the brand can and should be used, the proposed brand
provides a uniform blueprint for how e City of Welland positions “self in the local,
provin: 1il, and national markety ice.

ATTACHMENTS:

Appendix A — Brand Framework
Appendix B — Brand Guide 1es
Appendix C — PowerPoint Presentation
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